
 

 

PINK TAKES OVER: Naumi Hotels Turns Up  
the Colour for Breast Cancer Awareness Month 

SINGAPORE — October 2026 — This October, Pink Takes Over Naumi Hotels as 
the group comes together across its international portfolio to mark Breast 
Cancer Awareness Month, creating moments of awareness, connection and 
support for the cause. 

From Singapore and Dubai to New Zealand and Australia, Naumi teams will be 
wearing pink ribbons throughout October, while participating hotels bring the 
campaign to life through pink-themed experiences, fundraising initiatives, 
dining offers and guest activations. 

 

At Naumi, Pink Takes Over is about making breast cancer awareness a part of 
the everyday. From a pink ribbon worn by a team member to a pink moment 
shared by a guest, the campaign creates simple ways for people to show their 
support while keeping breast cancer awareness visible throughout the month. 

Guests across participating Naumi hotels will also be invited to join in through 
pink-themed photobooth props, creating opportunities to capture and share 
their own Pink Takes Over moments. 



 

 

Pink Takes Over Singapore 

At Naumi Hotel Singapore, Pink Takes Over will be felt throughout the hotel, 
with team members wearing pink ribbons throughout October in support of 
Breast Cancer Foundation. 

Guests who would like to join the initiative can also pick up their own pink 
ribbons, with postcards available to show guests how they can wear and 
display their support. The hotel's two reception tables will also be transformed 
with pink lighting for the month. 

During Happy Hour, guests can enjoy a little something pink with the hotel's 
Pink Ice Cream activation, featuring complimentary pink ice cream cone. 
Guests will be encouraged to capture and share their Pink Takes Over 
moments by following and tagging the hotel on Instagram. 

 

At Rang Mahal, the campaign gets a little sweeter, with 10% of net profits from 
Diwali Mithai orders donated to Breast Cancer Foundation Singapore. 

Guests across participating Naumi hotels will also be invited to join in through 
pink-themed photobooth props, creating opportunities to capture and share 
their own Pink Takes Over moments. 



 

 

Together, these moments bring Pink Takes Over to life in a way that feels 
distinctively Naumi — playful, social and designed to give guests simple ways 
to participate. 

“Pink Takes Over is about bringing our teams and guests together across our 
destinations around something that matters,” says Paul Stocker, Group COO, 
Naumi Hotels. “While each of our hotels will bring the campaign to life in its 
own way, the message is shared across the group — awareness, support and 
creating opportunities for meaningful conversations. We wanted Pink Takes 
Over to feel distinctively Naumi: positive, inclusive and woven into the 
everyday experiences of our hotels.” 

At Naumi Hotel Singapore, Shue Sng, General Manager, says: “We wanted Pink 
Takes Over to be something our guests could see, experience and participate in 
throughout their time with us. From our team wearing pink ribbons to pink ice 
cream and our partnership with Rang Mahal, we’re creating small moments 
that invite people to show their support. We hope that by making awareness 
part of the guest experience, we can help keep the conversation going beyond 
October.” 

Pink Takes Over will run throughout October at Naumi Hotel Singapore. 

For any media related inquiries, please reach out to Carissa Gomez at 
carissa.gomez@naumihotels.com  

About Naumi Hotels  

Naumi Hotels is an award-winning hospitality group renowned for its 
distinctive design, personalised service and immersive guest experiences. With 
a collection of boutique luxury hotels across New Zealand, Singapore, 
Dubai and Australia, Naumi Hotels continues to redefine hospitality through 
creativity, individuality and authentic local connections.  

www.naumihotels.com 
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