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Introduction

In January 2022, the management of SAVOY Group Shai@n&kh initiated the implementation of the internation
recognized Travelife Sustainable Management System. This strategic move was aimed at embedding sustai
the core ofertalte oGradu@ids apvel opmental practices.
to delivering exceptional service while honoring the cultural heritage and natural environment of its local surrou
also acknowledges the growing awa®sn and expectations of guests and tourism partners regarding so
environmental responsibility.

A

SAVOY

Savoy Group Sustainability Statement

Savoy Group is committed to promoting environmental sustainability in the tourism and hospitality
sector by integrating eco-friendly practices into our operations and developments. As a
responsible member of the community, we recognize the importance of reducing our carbon
footprint and preserving natural resources for future generations.

Key Components of Our Sustainability Strategy:

Energy Efficiency: We prioritize energy-efficient design and construction methods in our property.
This includes the use of energy-efficient appliances, LED lighting, and smart building technologies
to minimize energy consumption and lower greenhouse gas emissions.

Woater Conservation: Our developments incorporate water-saving fixtures and landscaping
practices to reduce water usage. We implement drip irrigation systems, rainwater harvesting, and
low-flow plumbing fixtures to conserve water resources and promote responsible water
management.

Waste Reduction: We strive to minimize waste generation through recycling programs and
sustainable waste management practices. Our property incorporates recycling, waste sorting, and
materials reuse strategies and promote a circular economy.

Sustainable Materials: We source environmentally friendly materials with low embodied carbon
and high recycled content for our projects. By prioritizing sustainable materials such as reclaimed
wood, recycled steel, and low-VOC paints, we reduce environmental impact and promote
sustainable resource management.

Community Engagement: We actively engage with local communities to promote sustainability
awareness and foster environmental stewardship. Through partnerships with environmental
organizations, educational initiatives, and community outreach programs, we strive to inspire
positive change and build resilient, sustainable communities.

Continuous Improvement: We continuously monitor and evaluate our sustainability performance
to identify opportunities for improvement. By setting measurable goals, tracking key performance
indicators, and implementing corrective actions, we ensure ongoing progress towards our
sustainability objectives.

At Savoy Group, we believe that sustainable development is not only essential for environmental
preservation but also critical for long-term business success. By integrating sustainability into our
operations and projects, we aim to create value for our stakeholders while safeguarding the planet
for future generations.
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AboutSAVOY Group

Fromourfoundersandseniormanagemenb ourservicanemberandhospitalitystaff,thegoalof the SavoyGroupisto providean
unmatche@xperiencdor ourinternationauestsEmbodyinghevirtuesof old-world Middle Easterrhospitality coupledwith a
passiorfor authentiaining,world-classentertainmengndexceptionahccommodatiortheSavoyGroupis highly regardedn
theSharmEl Sheikhresortcommunityfor its integrity, transparencygndflawlessservice.

Weprideourselvesndealingfairly andrespectfullyin all of ourmeetingsfrom stakeholderto business partneasid mostimportantly,
ourguestsAstheproprietorof thetop-rateduxury resortsands-starhotelsin Sharmel Sheikhwevalueandhumblyappreciatéhe
manyawardsandaccoladesve havereceived.

A Messagdrom the Chairman

fi Igivesmegreatpleasurdgo welcomeyouto themagnificentSinaiPeninsulaywherein moderndays EasieetdVest.Sharmel
Sheikh affectionateljknownasthefi C ioftPye a lby&dals,hasmoreto offerthanbeautifulbeachesjch underwatetreasureand
all-yearroundsunshineThisblissfullyisolatedresortownis built oncenturie®f historyandculture from theburningbushwitnessed
by Mosesat MountSinaito themysticalwayof thenomadidribes.Thisdeserhasseerit all andit wasmy dreamfrom thebeginning
tosharghiswonderfuldestinatiorwith theworld.

We proudlyboastthreestunningnternationabwardwinning hotels Maintaininga highlevel of servicethroughoutye constantly
devoteourselvego excellenceEachof ourfacilitiesis tailoredto all tastes, whethgtouarelookingfor luxury, entertainmerand
activitiesor spaandrelaxationyouare guarantedd find whatyouarelookingfor. And with ourawardwinningSOHOSQUARE
convenientijocatedbetweerAVOY, ROYAL SAVOY andSIERRAyouwill find everythingyouneedatyourfingertips.

| sincerelyhopeyou enjoyyour staywith usandlook forwardto welcomingyoua g ai n. 0

EmadF. Aziz,Chairmanof the SavoySharmEl SheikhGroup
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Travelife

Gold Certified for

Accommodation Sustainability

Following an independent audit against the Travelife Standard*

Sierra
SOHO Square, Sharm El Sheikh, Janub Sina', Egypt

has achieved Travelife Gold Certification

They have shown Travelife evidence that they are
taking action in the following areas:

1%

Minimising their environmental impacts

Improving the economic and social impacts for people in
i" their community
« Respecting and protecting human rights and fair labour
@ practices.
O Safeguarding animal welfare and biodiversity

06/08/2024 to 06/08/2026
certificate number - 102873

“The Travd
Trvelfe L 30 Pak St Lok SE1 Q. Ui Kigeom Rt i Exgiand Mo 03290532
wuw travelifestaybetter.com

Sustainability Policies, Environmental Certifications, and Organizational Commitment

This section can outline the hotel group's formal sustainability policies, highlight the environmental certi
achievedsuch as (Travelife Gold), and demonstrate the group's active commitment to implementing and U
these standards across operations, development, and guest experiences.

A
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Travelife

Gold Certified for

Accommodation Sustainability

Following an independent audit against the Travelife Standard*

Savoy & Royal Savoy

SOHO Square, Sharm El Sheikh, Janub Sina', Egypt

has achieved Travelife Gold Certification

They have shown Travelife evidence that they are
taking action in the following areas:

v

Minimising their environmental impacts
2 Improving the economic and social impacts for people in
“l their community

P Respecting and protecting human rights and fair labour
> practices

O Safeguarding animal welfare and biodiversity

Nosleficti

“The Travel Stanced i ecognised by the Globsl Sustainable Tousism Council GSTC)
Trmee 3 30 Pk Sreet London, SE1 5Q Uted Ko Regstre o England No G3290532
e raveifestaydetter com

05/08/2024 to 05/08/2026
certificate number - 102875
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Accommeodation Sustainability

A\

R
Travelife

Gold Certified for

W

Following an independent audit against the Travelife Standard*

Grand Oasis Resort Sharm El Sheikh

~

il

»

&)

Minimising their environmental impacts

Soho Square, Sharm El Sheikh, Janub Sina’, Egypt

has achieved Travelife Gold Certification

They have shown Travelife evidence that they are
taking action in the following areas:

Improving the economic and social impacts for people in

their community

Respecting and protecting human rights and fair labour

practices

Safeguarding animal welfare and biodiversity

Neiefckie

“The Travel Standard is recognised by the Global Sustainable Tourism Council (GSTC)
Travelfe Ltd, 30 Park Street, London SE1 9EQ, United Kingdom. Registered in England No 03290532

www.travelifestaybetter.com

07/08/2024 to 07/08/2026
certificate number ~ 102874
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The nomination of Savoy groupSharm El Sheikhfor the prestigiousTop-Hotels Awards recognizingus as one of the top 10 UAIs in

Egypt and on the summit of hospitality excellence with 6lnte

PressRoom & Awards | SavoyGroup | Sharm El Sheikh (savoysharm.com)

SavoyGroup PressRoom& Awards
Consistentlyecognizeésatop-ier resortin Sharmel SheikhtheSavoyGroupis proudto offer award winning serviceto satisfied
guestdrom all overtheworld. Thereviewsfrom thecritics andguestsll agreethedetailorientedserviceandfocusonwarm
hospitalityat Savoyresortds unmatcheémongSharmEl S h e i lkumythatels.The Most Award-Winning Resorts in
Sharm El Sheikh!

3! &
ROYAL SAVOY SAVOY

— SHARM EL SHEIKH —
—— SHARM EL SHEIKH ——
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Tripadvisor

Travellers’ Choice” Awards 1 N S HARM EL SHE IKH
Best of the Best 2025

_— 00,
Royal Savoy Sharm El Sheikh @

SQUARE

— SHARM EL SHEIKH —

— SHARM EL SHEIKH —

* /fr“ T

Trupudwsor :
Travellers’ Choice
Awards 2025 TOP-100 BEST RESORT HOTELS - 2024

e N N S T INTERNATIONAL QUALITY AWARD FOR
Soho Square Dancing Fountain HOSPITALITY EXCELLENCE



https://protect.checkpoint.com/v2/r01/___https://www.savoy-sharm.com/awards-press___.YzJ1OmNlbmR5bjpjOm86YzcyODRhMjQyODgyNGE2NmQ1YjMzZjIyM2M5NGM2ZGQ6NzphYmE3OmUzMWRjNGZmMzE1MTlkNjQyZTdiZmVlMDhmNDU5ZWJlMWZiMjc4ZjJmNTFiNTBhNzk5ZTQ5ODU1ZTI2NGZmYTY6cDpUOk4

Awarded to

Royal Savoy Sharm
El Sheikh

9.2

out of 10

Booking.com
Traveller Review Awards 2025

Awarded to

Grand Oasis
Resort

8.4

out of 10

Booking.com
Traveller Review Awards 2025

Awarded to

Sierra Sharm El
Sheikh

Booking.com
Traveller Review Awards 2025

Awarded to

Savoy Sharm El
)

Booking.com
Traveller Review Awards 2025

9

out of 10

8.6

out of 10




INTERNATIONAL QUALITY AWARD FOR HOSPITALITY EXCELLENCE

= GLOBAL
= ECONOMICS

THE ANNUAL GLOBAL
. ECONOMICS AWARDS 2023
BEST HOSPITALITY GROUP

OF THE YFAR

SAVOY GROUP

SIERRA SHARM EL SHEIKH 5*

R 262 9

Egypt, Sharm-El-Sheikh

ﬁ\“

SAVOY

SHARM FI SHFIKH
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SHARM EL SHEIKH \. /s - 1erra
TUVNORD . = SHARM EL SHEIKH =

Has implemented a
Food Hygiene Process in Hospitality Catering Activities

- | l;!,',

> W x:\ 2
+ oy R |

RECOMMENDED ON
HolidayCheck'25

This is one of the best recommended
accommodations worldwide.
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ULTRA ALL INCLUSIVE HOTELS
— IN EGYPT 2024

BEST HOTELS IN NOMINATION

' ok k% ok

CERTIFICATE OF EXCELLENCE

This certificate is proudly presented
for high quality of digital hospitality

"
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¥
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TOP 10 HOTELS

In Egypt Featuring Excellent
High-Class Restaurants

Cerfificale

of excellence

This certificate is proudly presented
for high quality of digital hospilality

Grand Oasis Resort 4*

/ R
Digital % Egypt, South S
premium
|

award
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Series DH2 Ned? TOP HOt@lS
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SAVOY Group Policies

Labor and Human rights

SAVOY

,ROUP

CHARM (L SHUKM

LABOR AND HUMAN RIGHTS POLICY

The Savey Group casures $hat working and human righes ises are abiresse by commitment to e
followitg:
Al mphoyecs MUST seceive & writien contrnct hsed on kcal cmploymcet Lo
o All conployees MUST be imored and ranted a modial cre
o All employoes MUST pwoeive & 12% scrvice chasge incone on W of S mechly sy with ol o)
o Working houn ihosh! b in line with natioesd enploymist liws
o Al coployees MUST roceve: foe undborm, froe wifomn Sundry, ) e e meas per duy,
accormmadztion 18] free sound-r (rmguetation (K Ol sl leave)
o Al enployees MUST reverve the convet lntroductory orkontation sewwiont uoa hiriag
o All emhoyees MUST seveive the correct teainings and have the cppoctinty 10 deveiop B shills and
advaoce in hew Creet
o AN enployers MUST I wcutod with rospect, foimess, and NEVER be subyeciod 10 amy ot of
it s (¢ Nsanedt
o AN amphayoes MUST reveive fae and ogual epportenition of ooy ment, develpment, abvanconcet, il
presson i wif epreceaton
o The minimam age for conmencing coployment s 11 yeans o
o The dociphmary procodure i appliod sccoding 10 e connrys hal lepidacions aed iheekd be

communicared on the | o Kesourcon netie boand

Chiel Exeontive Offiger?
Mr, hm{ Peter

Environmental Policy

SAVOY

ROLUP

SHARM [L SHLIKH
THE ENVIRONMENTAL POLICY

Al Savoy Group, we are proud that our hotels care for the environment, especially the underwaler
coral life. \We believe in protecting, preserving, and enhiancing our whole environment through
sustainable management, We reduce, minimize, and manage the impact on the environment by our
continuous commitment to the following:
« Set effective environmental objectives and targets, The environmental manager manages a
[eview process, measures results, and reports the achievements 1o senior management at least

biannually,

Comply with all applicable environmental Jaws, legislations, and regulations to ensure that

current legislations ure enforced throughout the hotel,

Reduce our negative impact and conserve our natural resources, through educationfraining,

and communication.

Minimize pollution, by reducing the use of chemicals and other hazardous substances.,

Aim Lo minimize waler, energy consumption, and waste production,

Raise the environmental awareness of our employees, customers, supplicrs, and the local
community by making them aware of our Environmental Policies, and encouraging them to

adopt these pragtices,

Purchase local products and services where possible, and feasible, in accordance with our
“Environmental Purchasing Policy”,
+ Lnsure minimization of the business impuct, we are applying dos and don'ts, in accordance

with the “Guidelines Best Travelife Practices”,

Always seck a clean, healthy, safe, and sustainable environment for our community, future

generations, and ourselves.

Chief Executive Officer Signature
Mr. Jacques Peter
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Community Engagement Policy

) |

COMMUNITY ENGAGEMENT POLICY

Al Savoy Group, weare keen (o establish positive relations with our local community, besed on respect
anif mutual support (when applicable). We fundamentally belicve, and work, to achieve, the following:

» The padicipation and empowerment of the focal community is always encouraged and suppoced.

We respect intellectual property rights, cullue, and traditions when dealing with local poople ard local
commurities.

We are fully committed fo supporting the children's rights as declared by UNICEF. Rights of volce,
education, health, and faimess - alt chikdren have the same rights, regandless of their ethaiclty, gender,
elieves, abiliies, or famity backgrosunds, and chilihod free from exploitation or adult responsibilities.
All forms of thild abuse nehding sexul exploitation ane o allowed within the boundarics of the hotel.

We eastre that kocal pecple and local communities are not subjected to discrimination, either a3
individuals o & communitics, in areas suoh as recevifment, employmens, procurement, are tendering
pracesses, or as suppliess and traders. We provide relative preferences for hiring resowrves from e local
community, aliways where the minimum qualifications are me.

We provide relasive preferences (or local suppliers: giving peiority o local services or product
providess, Whenever possible (e.g. local suppliers for fish, meat, vegetables, fruits, ete.)

We encourage our guests to explore Lhe destinaion and 1o g0 on exeursions to see local conmmunities,
and discover more aboul lacal traitions, We promote other local products and services to the guests,
by recommending puides, markets, and rafls. We invite local peaple, when possible, to present their
local foods, clothes, and other intesesting traditions.

The hotel will never obstnict public. acoess o waler sources or othar essential resoies or frviees
where there are rights (we never add barriers, signs, or oher controls preventing public rights of aceess)

We are commined o the appointment and consulation of the Tocal community, when planning any
development that may affect therm, conduct a pre-assessment of developments' possible iyt un the
lacal eocmunity, taking into consideration their views and responding to them,

o The botel MUST hways try to povide seevices or facilities o the community, that wouldn't normally
e aviilable.

+ The hote] shoubd try Lo maintain focal public areas, infrastructure, of places foe public seivices, by either
direct contributions or paricipation in 1 focal tourism assembly, These activities should be secorded in g
formal wrilten document,

+ Whenever one or some of our facilities in the acommadation are oflered to nonenesidents {ineluding local
people), they are treated no dilterently in using Uhe (acility than the accammdation residens,

[T TNy (TPTITTTIYIIY) ...........\.’T}{m

Purchasing Policy

{ARM H H

PURCHASING POLICY

This policy has to e communicated to the purchasing department and the department heads.

INSTRUCTIONS:
* The hotel must always be researching und considering the most cument low-energy

technologies when purchasing or replacing clectrical cquipment,

-

Purchase of Energy Efficient Machinery by applying criterin of efficiency end encrgy
savings (o machinery and equipment i.c. buy encrgy cotegory "At+" quipment

pefeeably and never buy any equipment less than energy category C,

Never purchase new cooling or freezing or aironditioning machines using coolant
refrigerants (R11, R12, R502, and R22),

To compare the effteiency of different appliances you must compare the input (power)

measured by the (W) with the output (coaling capacity) measured by the (BTU). The

higher the efticiency the better the appliance, All this information s illustrated by the

{echnical specification panel (permanntly fixed) on an appliance.

+ Purchasers must establish whether a product /a service providr s available locally, the
A 15 to purchase local goodsisarviees in preference 10 irported / intermational ones
whenever there is no justification for not doing so.

* Suppliers ane encouraged 1o deliver supplies in packaging containing no plastic or to

deliver in recycled or recyelable materials,

+ Quality-price celationship and local availability (products or Services) are the main

purchasing guideines.
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Health and Safety Policy

HEALTH AND SARETY POLICY

The hotel is COMMITTED to provide a heallhy, hazard-free environment for all of ils
employees, subcontractors, visitors, and guests,

Al Personal Protective Equipment (PPE) rlated to the various job hazards, ae to be available
Lo emmployees, subcontractor, visiors, and guests when necessary),

When applicable, safety instrctions shoukl be communicated {0 guesls and taff, in (he
televant locations .. e Do's and Don'ts (i for your own safety please do not..." et
The hotel should have a dedicated fire safety policy, wrlien on the back of guestroom doors,
10 nclude atleas; safe directions, emergency xis, and an assembly point,

The ifs should have caution signs advising “not to be used" in an emergency, or by
“Unaccompanied children” wilhout an adult present,

The health and safety policy should be reviewed at least annvally, or more frequently if
requied (1.2, afteran aceident)to-ensure (hat it is both adequate and elfetive,

Aler any accident, and where applicable, the holel should conduct an analysis, end apply the
appropriale preventivelcormective measures,

Allaspects ofthe busines are 1o b considered following this policy.

Children Protection Policy

SAVOY

i

CHILDREN PROTECTION POLICY

Weare fully commilted to support the ehildren's rights as declared by the UNICEE, in
particular the following:

o Liducation, Every child has the right to receive an education that develops his
personality, falents, and abilities to the maximum

o Health, Every child has the right to receive health care, clean wWter, nutritious food,
and a saft environment, S0 they con b as healthy us possible.

o Childhood, Every child should be provided with extra care, protection, und
apportunitics for rest and play to ensure that their childhood is a time fre¢ from
exploitation ar adult responsibilites.

o Fairness, All children have the same rights, regardless of their ethnicity, pender,

belieyes, HIV status, abilities, or family background,

o Volce, Every child has the right 1o speceh on any matler that aflects them and to have
(heir views taken seriously in accordance with their age and maturity,

All forms of child abuse including sexual exploitation are not allowed within the boundarics
of the hotel,

Chicf Executive Officer Signature

Mr, Jacques l’m'r/?
/ \\ 'L-U\
L/////f/% 4\“'(‘
|
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Objectives:

SAVOY Groupis deeply committed to environmental stewardship and sustainable operations. We recognize the urgent need to mitigat
change, protect biodiversity, and conserve precious water resources. Through a comprehensive approach that encompasses energ
efficiency, waste reduction, and responsible resource management, we aim to minimize our ecological footprint and contrébute to
healthier planet for future generations.

OurobjectivegowardSustainability:

" Reduce electricity consumptiorby 5% over the previousyear through:
| Buying advancedcompressorinverters.

" Adjust the landscapsdighting with photocell.

['| Dependonour generatorsloads& PV solar panel.
| Maintain the capacitor banks.

[ ] Start to usesolar panelpillars at the landscape.

[l Replacethekitchene q u i p nremmeeétricto natural gas.

" Making new water well with low TDS 30,000instead of 60,000.

Savoy Group Sharm is exploring the latest in sustainable technology, allowing guests to access renewable energy and knjoyi¢bef
modern living with a clean conscience. From reducing our carbon footprint to cutting down on energy costs, the revpaokls are a
game changer!

e clim
y
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[ Reducethe water consumptionby 10% over the previousyear through:
" Fix water filter 5liter /min instead of 15 liter/min.

) Fix all leakageat the pump rooms,laundry.

[ Irrigation to bebefore sunsetand at the nightfall.

(1 All swimming pool to bemaintain with grouting.

[0 Reducingmonthly averageNo. of guestroomsorders from 11% of occupiedroomsto be 10% of occupied
roomsthrough:
[J Roomspreventive maintenance.
[J Roomslnspection.
[J Quality audits.

[ Reducemaintenanceaveragemonthly expenseby 5% overthe previousyearthrough:
| Staff training.
[1 Selectthe bestavailablequality of spareparts.




Page| 15

[ Save300,000LE by recycling the scrappedmaterials and itemsby endof the year through increasing
t e ¢ h n iawareaesssf @singscrappedmaterials.

Part from our commitmentto reducewasteand greengasemissiondo recyclematerials which wecan useagain
regardlessof wastingit like reuseof woodsandirons

Before
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LaundryObjectives:
2023

Save8% of Dry-Clean Solventat laundry comparing to 2022.
| savel4% of Plasticwhite hangercomparingto 2022.
Usingrecyclesbagsand stop usingthe plastic laundry bag.

2024

Reduceconsumptionof 3% of Build light (Chemical)
"I Savemore than 4% of Sonirl (chemical)
Savemore than 2% of Soft (chemical)

2025

| Consumption reductionof Build light (Chemical)
| Savemore than 8% of sonirl (chemical)
| Savemore than 5% of Soft (chemical)

LaundryChemicals€Consumption
700

600
500
400
300

200

100
e @
0

—
Solvent Dry Clax 100color Clax Soft Extra Clax Sonril Clax Hybo
Build
Light

=9—=2021 =8 2022 —o— 2023 2024

Clax 200

=0-2025

Clax Clax Neutra 3
in1
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2500

2000

1500

1000

500

Jan

Plastic Hangersand Laundry bags

Feb Mar Apr May June July Aug

2023 Using recyclable bagsand stop using the plastic laundry bag.
2023 save 14% of Plastic white hanger comparing to 2022
2024 | 2025 100% recyclable  -eco-friendly bags.

Sept

Oct

Nov

Dec
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PurchasingindCostODbjectives:

[1 Reduceusingplastic straws by 40% and to be replaced
with woodenstraws

and we achieved42.3%decrease

[12025:1 0 0 %

woodenf st eawwby 0 Ec

¥ 2024/2025 Wewent i Gr eeno

[0 Reduceusingof plasticicecreamscoopby 50% and
replacing it with wooden scoops and wechieved0.5%

decreasdrom
previousyear.

0 Our organization has adopted a comprehensive

sustainability approach across all areas of operatiomchieved®0% decreaseomparing to 2024

[ Replaceall oneway drinking water bottleswith environmentally friendly plastic bottlesand achievedby 100%all

waterbottlesarefriendly to environment.

Room servicebagsConsumption

[ Replace all room service baggom 4450
carton bagsin 2022to Zeroin 2023and

beingreplacedwith fabric bagsinsteadof

carton.

[0 100% usage of fabric bags achievement

2025

Carton Room service 0

10000

60000

Room service bags Consumption

Fabric room service _ 11950

bags

bags

Plastic straws Consumption

36600
l s 1400
2022 -

Plastic Ice cream Spoon
51500

10000

m2023

w2022

0
12023

n2022

" 2024/2025

I 50




Page| 20

| Start using types of freon which is friendly to environment.

Types of Freon Consumption

120 105 105
100

80

60 55

40 29

m -

0
Feron 404 Feron R22

w2022 m2023 2024/2025




A: Environmental Impact: (Savoy, Royal SavoySierra & Grand Oasis Resort)
1- Energy Consumption.
2- Water Consumption.
3- CO2 Emissions.
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Hotel: Savoyi Royal Savoy Sierra
Mont hly Energy Consumption O6KWh?O®
Year: 20232024/ 2024- 2025
Energy Consumption
2023 2024 2025
Month Total guest Total kwh Total kwh / Total guest / Total kwh Total kwh / Total guest Total kwh Total kwh /
/ night Total Guest night Total Guest / night Total Guest
night night night
January 30218 16594890.4 549.17 31995 17900990.8 559.5 30990 591656.45 30.71
February 28074 14739956.4 525.04 30767 17961982.6 583.8 29152 589999.57 29.5
March 35656 15456510.4 433.49 33120 18426950.6 556.4 34582 607579.41 17.57
April 43936 14537051.2 330.87 44605 13785992.2 309.1 42851 729174.70 17.02
May 45501 10749017.6 236.24 39938 11330136.0 283.7 44991 758843.31 16.87
June 47840 10054161.6 210.16 41746 11235316.4 269.1 48433 773421.66 16
Jul 52018 8670899.2 166.69 42031 815332.98 106.3 52359 782649.45 14.95
August 53890 8245930.4 153.01 40870 788308.48 105.7 52200 806843.25 15.47
September 49106 8108106.4 165.11 41474 735329.53 97.13 49154 813647.28 16.57
October 40343 9121123.2 226.09 42289 625498.87 81.03 41740 829641.36 19.88
November 33282 1484984.2 446.18 39159 489801.37 68.5
December 34470 17055258.4 494.79 38774 426154.05 60.21
Total 494334 148182829 299.76 466768 125589314 269.06 426452 7283456.44 17.08
Total kWh / Total guest night 28 Js! dil) Dlgml Jasl
700.0
$00.0 WGV ggl’ 563.2
500.0 5593\“”,
400.0
300.0
200.0 ‘{”,,
100.0
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00 17.08 <%
January  February March April June July August  September October November December
s 2022 Totol KWh / Total guest night 23 JO bl Dl Jug! 2023 Tolal kWh / Total guest night 2,4 JU )l Sl Jugl e 2024 Tolal kWh / Tofal guest night 44 J0 Al &g sl
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Hotel: Grand OasisResort
Mont hly Ener gyKWhaodnsumpt i 0
Year: 20232024/ 2024- 2025 S~
L '\:.'--._I ll:_:l"'\-\."'-l--
A: Environmental Impact Energy Consumption
2023 2024 2025
Month Total guest Total kwh Total kwh / Total guest Total kwh Total kwh / Total guest Total kwh Total kwh /
/ night Total Guest / night Total Guest / night Total Guest
night night night
January 15202 7662729 504.06 21535 8383130.88 389.%7 22457 8434590.34 375.58
February 12200 6643138 544,52 19609 8455228.13 431.19 23774 8574138.95 360.65
March 18014 6946051.25 385.59 20676 8640110.38 417.88 24547 8640110.36 351.98
April 17236 6310023.75 366.10 23954 6319378.38 263.57 24987 6315478.23 252.75
May 21055 4447892 211.25 22771 4516660.25 198.35 25754 4916380.95 190.9
June 20817 3849535.63 184.92 22532 4337674.25 195.51 25237 4837844.47 191.7
Jul 26085 2751444.25 105.48 23574 4235413.14 196.32 26144 4584413.25 175.35
August 25937 2480962.63 95.65 24635 4287954.55 182.57 26247 4358954.84 166.07
September 25534 3132517.75 122.68 24978 4835483.48 172.35 27589 4947852.32 179.34
October 21255 3326247.5 156.49 25348 5125848.21 168.31 27472 5196874.74 189.17
November 20393 6729685.25 330.00 25889 5842453.47 162.78
December 24040 7950374.25 330.71 25995 6852143.25 160.91
Total 247768 62230601.3 251.16 238296 71831478.37 301.44 279962 60806638.45 217.19
Total kwWh / Total quest night b dbTbt
1400.
1210
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152 139 217
145, 2
0. og&
Janua Febru Marc Aor Ma Jul Auqust September October

2022 Total kWh / Total quest night b bTb

w2023 Total kKWh / Total quest night b dbTb

2024 Total kwh / Total quest night b bTb




2-Water Consumption:
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Hotel: Savoyi Royal Savoy Sierra
Monthly Water Consumption:
Year: 20232024/ 2024- 2025
Water Consumption
2023 2024 2025
Month Total guest Total m3 Total m3 / Total guest / Total m3 Total m3 / Total Total guest Total Total m3 /
/ night Total Guest night Guest night / night m3 Total Guest
night night
January 30218 24480 0.81 31995 17270 0.54 30990 18455 0.60
February 28074 29354 1.05 30767 14290 0.46 29152 19153 0.66
March 35656 28630 0.80 33120 16590 0.50 34582 20355 0.55
April 43936 30680 0.70 44605 18560 0.42 42851 22412 0.52
May 45501 20070 0.44 39938 18600 0.47 44991 23563 0.53
June 47840 16950 0.35 41746 19040 0.46 48433 24852 0.52
Jul 52018 12770 0.25 42031 70048 1.67 52359 25025 0.50
August 53890 17850 0.33 40870 63615 15 52200 25459 0.50
September 49106 14820 0.30 41474 81715 1.78 49154 26743 0.52
October 40343 18150 0.45 42289 63189 1.43 41740 26351 0.51
November 33282 16880 0.51 39159 60869 1.41
December 34470 16120 0.47 38774 60962 1.39
Total 494334 246754 0.5 466768 504748 1.11 426452 232368 0.5
Total m3 / Total guest night 2, JS &l &Digindl Al
1.20
1.05
1.00
1.00
0.81
0.80
060 4
0.40
0.20
<0
0.00 25
January February  March April May June July August September October November December
e 2022 Total m3 / Total guest night 22 JS i &3 Jup) e 2023 Total m3 / Total guest night 24 J2 ikl Bl Jap! e 2024 Total m3 / Total guest night 4 Js! sl &3gad gl
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Water Consumption:

Hotel: Grand Oasis Resort.
Monthly Water Consumption:
Year: 20232024 / 2024- 2025

Water Consumption

L wll

—

et | i R B

2023 2024 2025
Month Total guest Total m3 Total m3 / Total guest / Total m3 Total m3 / Total Total guest | Total Total m3 /
/ night Total Guest night Guest night / night m3 Total Guest
night night
January 15202 10832 0.71 21535 17270 0.80 22457 17003 0.75
February 12200 13040 1.07 19609 14290 0.81 23774 18325 0.77
March 18014 13971 0.78 20676 16590 0.83 24547 18431 0.77
April 17236 15199 0.88 23954 18560 0.83 24987 19035 0.78
May 21055 16803 0.80 22771 18600 0.84 25754 20204 0.78
June 20817 16337 0.78 22532 19040 0.85 25237 20423 0.81
Jul 26085 19629 0.75 23574 20475 0.87 26144 21354 0.81
August 25937 21172.5 0.82 24635 21328 0.87 26247 21953 0.82
September 25534 18361 0.72 24978 22315 0.88 27589 22561 0.82
October 21255 16332 0.77 25348 23156 0.88 27472 23614 0.83
November 20393 15668 0.77 25889 23785 0.90
December 24040 15056 0.63 25995 24117 0.91
Total 247768 192401 0.8 238296 229626 0.96 279962 202903 0.72
Total m3 / Total guest night 2,2 J 4l Dl Jua)
.00
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B.50
.00
.50
.00
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1.50 \17 i
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3-Co2 Emissions from Energy

Hotel: Savoyi Royal Savoy Sierra.
Monthly CO2 Emission
Year: 20232024 / 2024- 2025
CO2 Emission
2023 2024 2025
Month Total CO2 Total Total CO2/ Total CO2 Total Guest | Total CO2/ Total CO2 Total Total CO2/
production Guest Total Guest production Nights Total Guest production Guest Total Guest
Nights night night Nights night
January 3719965.2 30218 123.1 3926271 31995 1227 3901423 30990 125.89
February 3358382.1 28074 119.6 3923647 30767 127.5 3832148 29152 131.45
March 3589022.2 35656 100.7 4351628 33120 122.3 4236487 34582 12251
April 3551943.5 43936 80.8 3369868 44605 73.3 4432418 42851 103.44
May 2908527.7 45501 63.9 3157558 39938 79.1 4400351 44991 97.81
June 2970165.4 47840 62.1 3083220 41746 78.6 4532514 48433 93.58
Jul 2597846.1 52018 56.9 3045812 42031 72.46 4745242 52359 90.63
August 2824466.1 53890 52.4 2994214 40870 73.26 4594315 52200 88.01
September 2482786.3 49106 50.6 3141858 41474 75.75 4432148 49154 90.17
October 2825365.4 40343 70.0 3095410 42289 73.20 3965210 41740 95
November 35124525 33282 105.5 3000463 39159 76.62
December 3840202.0 34470 1114 2965984 38774 76.49
Total 38541125.5 494334 78.0 40055933 466768 85.82 33338685 426452 78.18
Total Co2 production per guest night KGCo2
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Hotel: Grand Oasis Resort

Monthly CO2 Emission iy,
Year: 20232024 / 2024- 2025 Iﬁll‘:—-

L wl< ':.':-\.I ] l:_ B, B P
CO2 Emission
2023 2024 2025
Month Total CO2 Total Total CO2/ Total CO2 Total Guest | Total CO2/ Total CO2 Total Total CO2/
production Guest Total Guest production Nights Total Guest production Guest Total Guest
Nights night night Nights night
January 1502997.90 15202.00 98.87 1636183 21535 75.98 1754135 22457 78.11
February 1285024.49 12200.00 105.33 1652919 19609 84.29 1831549 23774 77.04
March 1377399.17 18014.00 76.46 1695681 20676 82.01 1912543 24547 77.91
April 1278497.45 17236.00 74.18 1420782 23954 59.31 1972549 24987 78.94
May 986299.56 21055.00 46.84 1306110 22771 57.% 2034572 25754 79.00
June 900727.27 20817.00 43.27 1212751 22532 53.82 2147864 25237 85.11
Jul 735469.81 26085.00 28.20 1200145 23574 50.91 2234597 26144 85.47
August 714249.68 25937.00 27.54 1236541 24635 50.19 2254689 26247 85.90
September 790204.27 25534.00 30.95 1348489 24978 53.9 2324561 27589 84.26
October 807199.62 21255.00 37.98 1311645 25348 51.5 2402487 27472 87.45
November 1381490.99 20393.00 67.74 1389547 25889 53.67
December 1590724.67 24040.00 66.17 1435469 25995 55.22
Total 13350284.89 247768.00 53.55 15568262 238296 65.33 20899546 279962 74.65
Total Co2 production per guest night KGCo2
300.00
250.00 A 247.73
200.00 p /' '\'».‘
150.00
/13434 '-
100.00
28.20 30.95 -
50.00 [22 27.54 [3095 75 66.17
. . : 37.98
0.00 © o & e 0 2025
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~-2022 Total Co2 / Total guest night ~=2023 Total Co2 / Total guest night ——=2024 Total Co2 / Total guest night
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B: SocialResponsibility
Local Community Support:

The SavoyGroup placesgreatimportance on creating engagingeducationalexperienceghat prepare students for their
future. We are delighted to announce our collaboration witfKing Salaman InternationalUniversity.

This partnership aimsto enhancestudents'skills and qualifications in hospitality.

Weseekto fosterpositiveinteraction betweerKSIU and the hotel sectorby undertakinga rangeof joint initiatives. Our goal is tcelevate the
quality of education and ensuréhat students aravell-equipped taneetthe evolvingdemandf the job market.
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We alsoare honoredto havehostedthe Hotel Exhibition for Hotel and Tourist Facility Equipment at Egypt Hall, SavoyGroup
Sharm El Sheikh,on April 22,2024 ,gracedby the presenceof Governor of South Sinai, alongside our top management
from Savoy Group.

Weappreciatethe opportunityto facilitate sucha significant industry gatheringand look forwardto future collaborations.
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Savoy Group had the honor of hosting the First Arab Conference on Fraud Prevention, organized by the
Union of Arab Banks under the support of Mr. Hassan Abdallah, Governor of the Central Bank of Egypt.

The significant event took place in Egypt Hall, one of our distinguished meeting venues in Sharm Elsheikh,
bringing together experts and leaders to discuss key strategies in fraud prevention.
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International community support: At SOHO Square Sharm El Sheikh, we were proud to launch the
Indian Cultural Festival, celebrating diversity through music, dance, colors, and flavors. With the honor of
hosting the Governor of South Sinai and the Ambassador of India, the festival highlight s how cultural
exchange strengthens tourism, community, and inte
celebration, and unforgettable experiences.
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